
 



 

 

 

 

Presenting in our 2nd issue is a new section called 

Vaad-Vivaad debating whether Obama’s Indian Tour 

was just another visit by the Head of a foreign coun-

try or not? 

 

This issue's Ad of the month section also goes well 

with our cover story Brand India as participants have 

tried to revive true Indian Brands like Titan watches, 

Ambassador car etc. my means of print ads.   

 

Our faculty Mrs. Jaskiran Arora was kind enough to 

lend a new perspective to the Brand India story by 

adding a new dimension in the form of International 

Financial Reporting Standard and India’s willingness 

to adapt these standards from April 2011. It just dis-

plays India’s growing prowess not only in the field of 

Science, Technology, Human Capital etc. but also in 

the field of Finance and Business. 

 

In an interview with Mr. P. SENTHIL KUMAR,     

Director Human Resource and Administration, Crain 

India in our section Industry Speak, Mr. Senthil talks 

about value creation through HR delivery. 

 

The idea of Bizbook was born in order to promote 

knowledge sharing and I hope we are living upto that. 

 

Keep Bizbooking!! 

-Dippul Singal 

 

 

I hope you are keeping up with the trend of       

Bizbooking!! From our maiden issue last month, 

we are successfully launching our second issue for 

the month of December. And as promised our sec-

ond issue is grander and better. From this issue on-

wards, Bizbook goes national. We have success-

fully been able to take Bizbook in different colleges 

and organizations and as a result we have received 

an overwhelming response from colleges like IITs, 

IIMs, IMT, Delhi University, Vellore University 

and many more. Lot of students in many colleges 

have caught up with Bizbook fever with our site 

receiving almost 30-40 hits per day in first month 

itself. 

 

From a 'developing nation' just two decades back, 

India, today, has emerged as one of the decisive 

nations shaping the contours of the world economy. 

Consistently charting a growth path over the last 

few years, Brand India is an idea whose time has 

truly arrived. Today, the triumph of Brand India is 

visible in almost all fields — with some aggressive 

cross-border acquisitions India has been rewriting 

the global business equations; India has established 

its leadership in IT and knowledge-based industries 

globally; and along with the rapidly declining age 

profile, it has the fastest growing population of 

workers and consumers. 

 

With huge investments in infrastructure develop-

ment on the anvil, India is today a preferred invest-

ment destination. It has one of the world’s most 

rapidly growing markets, and today, Indian prod-

ucts and services are recognized for their quality all 

over the world. 

 

We feel it's time for us to showcase our might with 

"Brand India". From Apparels to Engineering, from 

IPL to F1, we see an Indian in flesh or its product 

and our flag fluttering high. On this issue, we are 

pleased to present our next theme of GDGWI's 

Newsletter Bizbook as "Brand India". 

 

India's influence has been growing at international 

level. Realizing this, recently US president Barack 

Obama was also here in India to help revive Ameri-

can economy and find market for American prod-

ucts in India and build up trade. However, many 

have criticized his recent visit and labeled it as 

waste.   
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“Everyday is a new day”. I always remember this 
ranted by motivational speakers, dharma buffs 
and my mathematics tuition teacher. „New‟ in 
what sense, I always wondered. You can go the 
Deepak Chopra way and give it up to opportuni-
ties and more opportunities and all that optimistic 
banter, but I guess, each day is a revelation in 
itself. It‟s like unwrapping a chocolate or rewrap-
ping a chocolate whatever you prefer. 
  
So, one day I was going back home and the car 
was being held by a red light at a busy junction. I 
was staring out the window, when I caught two 
small children playing with a discarded plastic 
bag. My initial reaction was of amusement, see-
ing the ingenuity of the two little lads which 
slowly turned to pity, as I remembered all the 
heaps of toys I had as a child. After a while I was 
indifferent and looking forward to a hot bath on 
reaching home. 
  
However, something prompted me to look closer 
at the two children. Some innate sense of curios-
ity or boredom or restlessness, I guess. What I 
saw was very…indescribable. 
  
With eyes wide open, I saw glimmer. I saw 
shine, a sheen - a shimmer. Right there in their 
eyes. That moment which was like an adrenaline 
rush, I realized how insanely happy they were, 
intoxicated in fun. I felt a bit numb. This was true 
happiness. 
  
Revelation- Discarded plastic can also serve as 
a source of happiness. How ironic what we con-
sider waste becomes an instrument of joy for 
someone else. In spite of being non-
biodegradable, plastic bags do have a silver lin-
ing. 

 

If everything we wished for had came true, we 
would have had nothing left to wish for. Yet, 
when we lose out on something special, some-
thing we believe we should have accomplished, 
something we thought was meant for us and us 
alone, we become miserable and depressed. 
Why do we not accept the fact that we cannot 
win just about everything in life? Why do we not 
acknowledge the fact that if we have worked 
hard, others could have worked hard too, or per-
haps much harder? Why do we blame our fate 
for all our unaccomplished dreams, ignoring that 
others have a right to dream as well, and strive 
hard to achieve them? It is certainly not easy to 
assuage oneself in such depressing situations or 
others for that matter. But a little self-assurance, 
a little self- respect and the ability to keep the 
faith in oneself and The Almighty can really do 
the trick. One thing we must never, ever forget is 
that no effort ever goes waste.  
 
Diligence or Dexterity. Effort or Luck. We can 
never know what ultimately matters. We may win 
or lose, but nobody can alienate us from what 
we have learnt from an experience. And that 
should be reason enough for us to keep moving 
ahead, with our head held high and our feet 
firmly on the ground. 
 
There is more to labor than the fruit it bears. Re-

joice in the process and the fruit is yours before 

it has even started budding on the plant. The es-

sence does not merely lie with the destination, 

but also in the nooks and corners along the path 

that we tread. Easy as it maybe to overlook it,  

there is much gained without acknowledgement 

– and you the while you thought it was you who 

had not received recognition! 

With eyes wide open 
 

-By Suryansh Nigam 
 

(BBA, GDGWI) 
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An attempt to ‘FIX YOU’ 

-By Pranav Sukhija 

BA (H), Delhi University 

Just Like That 
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Print Ads come and go. But there are some which 

leave a mark for a long time. Here is an opportunity for 
future ad makers to bring out their ideas and to show 

what their creativity is all about.  
 

This issue‟s theme was newly launched Brand Revival 
of Truly Indian Brands. We received a tremendous re-
sponse from the students. On the left, is the winning 
entry followed by the runner up‟s...Congratulations !! 

 
The Bizbook team sincerely thanks all those who  

participated.  

Winning Entry:- 

By Suryansh Nigam, GDGWI 

Runner Up Entry:- 

By Dinesh Goel IIT-B  

Ad of the Month 

Next Issue Theme 

The theme for next issue is "Social Networking Sites". 

There are lot of sites which are losing markets to big net-

working sites like Facebook etc. and there are some 

which cater to very special segments like gamers, traveler 

etc. and are not that popular. Your aim is to make these 

following social networking sites popular by means of a 

print ad:- 

Wakoopa (http://social.wakoopa.com/): For computer 

fans that want to discover new software and games 

Share the Music (http://www.sharethemusic.com/): Mu-

sic Community. Sharing and listening to music for free 

and legally 

NGO Post (http://ngopost.org/): Non-Profit news sharing 

and networking 

Link Expats (http://www.linkexpats.com/): Social Net-

working Site for Expatriates 

Deviant Art (http://www.deviantart.com/): Art Commu-

nity 

Hi5 (http://www.hi5.com/): General Social Networking 

Orkut (http://www.orkut.com/): General Social Net-

working 

Linkedin (http://www.linkedin.com/): Business and Pro-

fessional networking 

Last Date for entry submission: 4th Jan 2011 

E-mail:  newsletter@gdgoenka.ac.in 

 

1st Prize: Rs. 500/- + Certificate 

Runner Up: Certificate 

Congratulation Winners: 

 

1. Just Like That: Pranav Sujkija (BA (H), DU) 

2. Ad of the Month: Suryansh Nigam (BBA, GDGWI) 

3. Vaad-Vivaad: Manvi Goel (B.Com (H), DU & 

Surbhi Surendera (IPM, Ghaziabad) 

4. Perspective: Pranav Chawla (PGDM, IMT-N) 

5. Overall Best Article: Arathi Pradeep (PGDBM, 

GDGWI) 
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Truly, triumph of “Brand India” is visible across the 

globe and more so ever after the global crisis. The 
way India decoupled itself from the crisis has been 
amazing. Of course it‟s economic and financial policy 
has been commendable and financial planning board 
in India has always taken progressive steps to en-
sure transparency and discipline in the financial and 
the economic system (we all are so proud of it!!). And 
the good news is that the “Brand India” is soon add-
ing another feather to its success stories by officially 
adopting the “International Financial Reporting Stan-
dards (IFRS)” commencing 1st April, 2011.  
 
Now, there are so many questions that pop up in our 

minds. Why, in the first place did ICAI (Institute of 

Charted Accountants of India) think of this conver-

gence? Will this transition happen overnight? How 

will this transition affect you and me as investors? 

Are, our systems ready enough to take up this chal-

lenge?  

In this article I will try to address some of these ques-

tions. On May 2006, the council of ICAI expressed its 
view to adopt IFRS, in order to harmonize the diverse 
accounting policies in India with that of the interna-
tional standards. ICAI has decided to converge the 
Indian 'Generally Accepted Accounting Princi-
ples' (GAAP) with IFRS in a phased manner so as to 
provide a single set of high quality uniform financial 
statements to all the stakeholders. 
 
This would mean that the Indian companies will have 
improved access to the international market as the 
migration to IFRS will remove the risk premium that is 
added to reporting under Indian GAAP. This obvi-
ously will lower the international cost of raising funds. 
Benchmarking with the global peers would be possi-

ble with the IFRS convergence which would im-
prove the brand value of the companies. 

 

This transition to the IFRS would be a multi-stage 
process (Table No.1), meaning that the non-Banking 
Financial Services and Insurances companies which 
are listed on Nifty and/or Sensex and other compa-
nies which are either listed outside India or have a 
net worth over Rs.1000 crore are the ones which are 
expected to publish their financial statements as per 
the IFRS. 

 
Now, the imperative question is, “what exactly is the 
difference in the two accounting standards). Well, the 
main difference between the two is that the Indian 
GAAP focuses on preparing the financial statements 
with the objective to provide information to the vari-
ous users to help them make economic decisions, 
whereas the focus of IFRS is to provide financial in-
formation to its present and potential equity investors, 
lenders and other creditors to help them take deci-
sions in their capacity as capital providers.  

 
This means that the statements which so far have 
been prepared and presented with a lot of objectivity 
(like inventory being recorded at market price or book 
price whichever is low etc.) will no longer be so. This 

is because the true and fair provisions under IFRS 
shall override them (ouch, as if the things were al-
ready not complex enough). This would mean that 
the financial statements shall be mark to market and 
therefore will be more reflective of the true and fair 
financial position of the company. But this also 
means that they would be more subjective, more 
volatile and on top of it, the asset and liability side of 
the balance sheet will not match naturally. 
 
UK has already migrated to the IFRS (2005) account-
ing system and USA will adopt it in the year 2015. Re-
capitulating the experience of Europe in its process of 
migration to IFRS in 2005, Sachozwiy (2006) shares 
the experience of the dramatic shift from historical 
cost method to the more complex fair value account-
ing entailed change in the value of their assets and  

Date of implementation Companies Covered 

April 1, 2011 Non-BFSI companies that satisfy any of the following criteria: 

a. Part of NSE-Nifty 50 

b. Part of BSE –Sensex 30 

c. Shares listed outside India 

d. Net Worth over Rs.1000 crore 

April 1, 2012 Insurance Companies 

April 1, 2013 a. Companies with Net-worth over Rs.500 crore 

b. Banks & NBFCs 

April 1, 2014 Listed companies with Net-worth less than Rs.500 crore 

IFRS—Another Feather to Success Story of Brand India 
-By  Mrs. Jaskiran Arora, Faculty GDGWI 

5 



 

Biz Book  I  December 2010 Cover Story 
 

 
liabilities, which were marked to market. Since most 
of the changes were charged to the earnings, it re-
sulted into high volatility in earnings and uncertainty in 
the future. It also affected their gearing ratios as debt 
classification underwent drastic changes.  
 
But, is India to embrace the new accounting stan-
dards appears to be little apprehensive. As in neither 
do we have sufficient resources in terms of trained 
manpower and nor to have the taxation system at-
tuned to this new mode of accounting. Which means 
that firstly we need enough trained CA‟s to implement 
this new set of accounting standards and secondly we 
need to address the issue that will the firms have to 
pay the taxes on the profits computed as per the In-
dian GAAP or the new IFRS?  
 
Though the going seems tough, nonetheless „Brand 
India‟ has proven its mettle over and again, be it the 
Tata Corus deal, Bharti Zian deal or the common-
wealth games. Infosys has already adopted the IFRS 
and soon many companies would be joining the 
league. (So cheers to strengthening Brand India!!!) 

 
 
 
 

-By Neha Jaiswar, GDGWI 
 
“Like people study political science, culture, public 
health, economics, law and Medicine, students at 
Harvard will now study India as a subject”- 

                                             --Lawrence Summers,   
President, Harvard University. 

 

Its rich and diverse cultural heritage; its unique music 
and dance forms; co-existence of its religions; the Taj 
Mahal and other monuments; Atithi Devo Bhav 
(Guest is God); its mouth-watering food; its lan-
guages; its customs and traditions; its colorful festi-
vals; its traditional attire; its rural and urban areas its 
film industry; saints; yoga; Indian Railways; its people
- all together make India.  

Besides its cultural heritage, India, on the economic 
front has also emerged as a booming economy from 
the period of British dominance to the liberalizations 
of its economy. 

India, though still characterized as a developing 
economy, is a very important player in international 
relations. India is being considered for inclusion in 
the United Nations Security Council. India has played 
an active role in the regional agreements such as 
SAARC.  

 

 

 

Recently, India has signed the most controversial 

nuclear deal with United States. With the GDP 

growth touching whopping levels of 9% per annum 

and a booming sensex the economy seems to be 

growing at an unprecedented rate. There has been 

considerable development on the social front as 

well. The literacy rate has improved significantly 

with almost three-fourth of the population consid-

ered literate now. Health facilities have improved 

both in terms of infrastructure as well as in terms of 

skilled personnel. Life expectancy at birth is almost 

62 years now. Unemployment levels have gone 

down and thus have the poverty level. Schemes 

such has the 'JAWAHAR GRAM SAMRIDHI YO-

JANA', 'INDIRA AWAS YOJANA', 'INTEGRATED 

CHILD DEVELOPMENT SCHEME', 'MID-DAY 

MEALS AT SCHOOL' have helped to create a pool 

of opportunities for the rural people and has also 

motivated them to take part in the development 

process of the country.  

 

In the field of science and technology as well as in 

the industrial arena we have attained great heights. 

The Indian business houses have started to rule the 

world. With the growing spate of international acqui-

sitions by India's biz houses, the world seems to be 

feeling the strength of Indian industry. The Indian IT 

industry has already been able to reverse the trend 

of outsourcing swinging it in the country's favor. The 

supercomputer 'Eka' built indigenously in India testi-

fies to India's growing technical skill. The modes of 

communications have improved to a respectable 

level in the last couple of decades. We have kissed 

the peak of glory in almost every area. Well, apart 

from all these developments there seems to be 

something else that deserves special mention. The 

greatest feat of all that has been achieved all these 

years is change in outlook of the average Indian. 

Today an Indian can proudly say that my country 

provides me opportunities to pursue what I want 

which was indeed a rare spectacle some 20 years 

back. Today India's opinion is of considerable sig-

nificance on all the burning issues that the world 

faces today. India is looked upon with reverence by 

the west and we are a source of inspiration for the 

developing world.  

 

Recently, India hosted the Commonwealth Games 

in New Delhi, after a series of back-stage controver-

sies, with great pomp and show. The opening cere-

mony attended by Prince Charles and the Duchess 

of Cornwall, Camilla Parker, was said to a magnifi-

cent affair, setting high standards for the upcoming 

hosts of the event. 
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Currently, India is second most populous country; fifth largest power market; fifth most attractive retail market; 
displaced US to become the second most attractive destination for Foreign Direct Investment; fastest growing 
tourism economy and the largest democracy in the world. It is the fastest growing tourism destination in the 
world and is becoming a centre for medical tourism as well.  
 
Our achievements have been exemplary over the last many years, but there still seems to be long way to 
go. We cannot afford to rest, we have attained extraordinary growth but the real test before us is to sustain 
this boom. The government has been formulating several policies but it is the responsibility of every citizen 
to work and co-operate in the proper execution of the policies so that we can continue with our stupendous 
success story and become a superpower within the next fifteen years. 

  
Against the Motion 
Manvi Goel, 
(Hansraj College, Delhi University) 
 
Obama came for a 4 day visit to India. I don‟t think 
that his visit really benefitted India. 
 
About 3,000 people including Secret service agents, 
CEO‟s, US Government officials and journalists ac-
companied the President. Several officials from 
White House and US security agencies were already 
in India for one week before Obama's arrival. India 
spent a whopping $200 million per day on his secu-
rity, stay, few unimportant meetings and a 20 minute 
speech in the Indian parliament which seemed to be 
a complete waste. Think of the money spent on his 
visit which could have been provided for drinking wa-
ter, build roads, bridges, schools, houses, for provid-
ing healthcare to millions of deprived people. 
 
The Navy and the Air force instead of worrying about 
the security of the country were busier patrolling 
along the Mumbai coastline and its airspace to en-
sure the security of the Obamas. 
 
Obama‟s visit to India somewhere or the other did 
cause inconvenience to the general public as traffic 
had to be diverted and there was a change in flight 
schedules. 
 
Obama basically came to India to promote his busi-
ness as the American economy is not performing 
well. With all due respect to Mr. Obama, I would label 
him as the 'Salesman of the Year'. What all interna-
tional marketing gurus could not do in terms of reve-
nues, Mr. Obama did that. Obama made more job 
prospects for Americans in conclusion of this visit 
while making no commitment on outsourcing which 
has affected job market in India. 
 
America‟s President said it was a win-win situation 
for both India and America, but actually his visit 
ended in a win-win situation for America alone. 

 

For the Motion  
Surbhi Surendra,  
(Institute of Productivity & Management, Ghaziabad) 
 

He has got broad smile and perfectly fit stature. He is 
a noble laureate and holds arguably the most power-
ful position of the world. He believes in CHANGE and 
yeah! he has a portrait of Mahatma Gandhi hanging 
in his senate house. Certainly when a man of such 
invincible aura visits a place it raises very high ex-
pectations. So, if we Indians rejoiced over his recent 
visit to India, what is questionable about it? Visitors 
come and go, but he was here to stay. And he con-
quered. Whether it was spending time with farmers, 
kids, businessmen, politicians or with a common 
man. 
 
President Barack Obama is the first US president to 
make it to Indian shores in his first term and the first 
one to promise jobs for Indians. He came to India 
with some implicit promises and to a great extent, he 
fulfilled those. On the first day of the visit, 20 deals 
worth a total of $20 billion were signed that include 
sales of Boeing aircrafts, jet engines to IAF, GE 
power turbines and the setting up of Harley Davidson 
assembly plant. Also, he declared to lift the ban of 
high-tech and dual-use exports to Indian agencies 
viz., ISRO, DRDO and BDL. Most importantly, 
Obama supported India‟s vision of being a perma-
nent member of UNSC. I understand, US‟ vote for 
India‟s permanent membership in UNSC doesn‟t 
make it a permanent member but it does definitely 
communicate to the outside world that US values its 
relationship with India and that its support to India 
would certainly influence the decision of other mem-
bers.  
 
With so many incentives in the basket, Obama‟s visit 

was conclusively a win-win trip for both the countries. 

As we know, US needs us for we are a „market‟ for 

them apart from being a counter balance to China. 

And we need US to pull all the strings that make the 

world a friendlier place for us. Best put in Ashey 

Tellis‟ (US strategic thinker) words „India and the US 

need each other to be strong - for their own good.‟ 

 Was Obama's recent Indian Tour just another visit by the Head of a foreign country?  
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From the intricate golden-yellow print on a Kanjivaram 

Saree, to the vast wide blue of the Indian Ocean. From the 
frosty heights of the mighty Himalayas to the elegant bride 
in her traditional wedding attire. From the streets engulfed 
in the aroma of spices to the rows of bright glowing oil 
lamps put out during the festive mood of the much cele-
brated Diwali. Welcome to the land of diversity. Welcome 
to India. A land so divided in variety that it is almost impos-
sible to look at it as one. And yet it is nothing but the start 
when you begin to look into the story called India. 
 
Let us begin with a slice of history. The much known Tak-
shashila University in India has been deemed to be the 
oldest university in the world. Not only was it a reservoir of 
skills – from archery and hunting to medicine and law, 
which is why it has also been hailed as one of the oldest 
cultural places in Asia, but also of great historical and reli-
gious significance. It is humbling to know how far we can 
look behind us and find pride and inspiration. The ancient 
world saluted it as the Golden Bird. Will Durant, a re-
nowned American historian penned these words : "India 
was the motherland of our race, and Sanskrit the mother of 
Europe's languages: she was the mother of our philoso-
phy; mother, through the Arabs, of much of our mathemat-
ics; mother, through the Buddha, of the ideals embodied in 
Christianity; mother, through the village community, of self-
government and democracy. Mother India is in many ways 
the mother of us all". 
It was always great to be an Indian, but with India's suc-
cess story still unfolding, according to Arun Shourie, this is 
the best time to be an Indian. 

 

My uncle, who resides in the US once said to me that in 
US parents warned their kids that “IF you are not going to 
get good grades, just remember that there is an Indian 
always waiting to take your job”. We as a nation have 
grown beyond comparisons and behind every success 
story of our Mother land we have faces and prayers of mil-
lions. We at Bizbook have come up with a list comprising 
of 20 people who have changed the lives of Indians and 
have earned us respect, people who have showcased the 
world that we are a force to reckon with. We are now at the 
pinnacle of growth and it does not stop here, we have a 
long way to go. Jai Hind. 

 1) Dr. Manmohan Singh 

Power Moment: 1991 Economic 
Reform 
 
The   14th  Prime Minister of the 
India, he does certainly know a 
thing or two about Economic re-
forms. He started economic re-
forms in India in 1991, during his 
tenure as the Finance Minister. In 
2010 he made his way into Forbes 
list of World's most powerful people, 2010. Dr. Singh as 

he formally known as has certainly boosted India‟s 
ties with foreign nations and has earned  

 
 
the acclaim of harboring India from recession. 

 
2) Duvvuri Subbara 
 
Power Moment: Framing economic policies to help 
India stay away from World Recession 2008 
 
A no nonsense man and has been a 
vital role in making the right economic 
decisions at critical times .He is the 
governor of Reserve Bank of India, he 
was appointed in the year 2008. An 
IAS topper from Andhra worked his 
way to the bank as a Finance Secre-
tary to the Andhra government and 
also as member in Dr. Singh‟s Eco-
nomic Advisory Council before head-
ing the RBI. 
 
3) Narendra Modi 
Power Moment: Getting elected as Gujrat‟s Chief Min-
ister 3 times in a row 
 
Chosen as India‟s Best CM for 3 
years in a row. Mr. Modi has cer-
tainly brought industrialization into 
politics. Believed to be BJP‟s next 
potential candidate for Prime min-
ister ship, Mr. Modi has certainly 
charmed the Investors into Gujrat. 
Hailed by Mr. Ratan Tata as a 
visionary, Mr. Modi has certainly 
catapulted his state into limelight  Slowly paving a way for 
India.. 
 
4) Pranab Mukherjee 
Power Moment: Became the Finance Minister of India 
from 1982 to 1984. In 1984, His term was noted for In-
dia not withdrawing the last US$ 1.1 billion installment 
of an IMF loan 
 
Current Indian Finance Minister, he 
is the man who has been with the 
congress through thick and thin. He 
holds a Master of Arts degrees in 
History and Political Science & has a 
degree in law from the University of 
Calcutta and D. Ltt.(Honoris Causa). 
He has been an advocate and a col-
lege teacher in his long public ca-
reer. Recently  made his statement 
that he will not be a part of Rahul 
Gandhi‟s cabinet if Rahul is to become the prime minister. 
            He was rated as the best Finance Minister of the 
World according to a survey of Euro money magazine in 
the year 1984 long before the liberalization kicked in.  
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-By Abhilash A. & Vasundhara Jain, GDGWI 



 

 

5) AR Rahman 
Power Moment: Jai Ho !! 
 

A Music composer by 
profession he has placed India 
in the world music scenario like 
no other musician. Having won 
the Filmfare Awards Twenty 
Five times and four National 
Film Awards he is certainly In-
dia„s number 1 musician. And 
on the global scale two Acad-
emy Awards, two Grammy 
Awards, a BAFTA Award and a 
Golden Globe (for his song Jai 
Ho) shows his stature in the profession. He is world‟s all 
time top selling recording artist with sales of over 150 mil-
lion records of his film scores and soundtracks worldwide, 
and sold over 200 million cassettes. 

 
6) Mukesh Ambani 
Power Moment: As of July 2010, he is the richest man 
in Asia and the fourth richest man in the world with a 
personal wealth of US $ 29.0 billion. 
 
 The better known nemesis of Anil Ambani, he has 
multiplied his father‟s empire and has left no stone un-
turned in making ventures into unexplored territories of 

business. Becoming the chair-
man and director of Reliance 
Industries was the first step to 
attain his father‟s vision and 
dreams. He owns the Indian 
Premier League team, the Mum-
bai Indians and lives in a private 
27 story building in Mumbai 
costing at over US$1 Billion. It is 
claimed to be the most expen-

sive home in history. 
 

7) G. Madhavan Nair 
 
Power Moment: Launch of GSLV Satellite 
 
A man who has been irreplaceable in the field of space 
research in India. With only a limited few in this field, Mr. 
Madhavan Nair has certainly filled 
the deficit with his un-diminishing 
passion for research in India Space 
Programs and providing more oppor-
tunities to budding Indian scientist in 
this field.  He was awarded the 
Padma Vibushan Award in the year 
2009 for his service to the nation and  
was  credited with success for the  
Geo-synchronous Satellite Launch 
Vehicle (GSLV) mission. GSLV is an 
expendable launch system devel-
oped to enable India to launch its 
INSAT-type satellites into geostationary orbit and to make 
India less dependent on foreign rockets. At present, it is 
ISRO's heaviest satellite launch vehicle and is capable of 
putting a total payload of up to 5 tons to Low Earth Orbit. 

 
8) Vijay Mallya 
 

Power Moment: United Breweries & United Spirits 
have recently achieved landmarks with sales exceed-
ing 100 million cases each. In the process, United 
Spirits has come within close proximity to being the 
world‟s largest distiller.  
 
Son of the late Industrialist Vittal Mallya he like many suc-
cessors to their father‟s empire has made the brand King-
fisher synonymous with “King of Good Times”. He is the 
Chairman of the United Breweries 
Group and Kingfisher Airlines. He 
is also the proud owner of For-
mula One team Force India, Ban-
galore Royal Challengers which is 
part of the Indian Premier 
League . He is also considered as 
the Indian version of the ever 
flamboyant Sir Richard Branson.  
 

9) Sonia Gandhi 
 

Power Moment: Voted 6th most powerful woman in the 
world by Forbes magazine in the year 2010. 
 
Wife of the Ex- Indian Prime Minister Late Rajiv Gandhi 
and the daughter in law of Late Indira Gandhi, Mrs. Sonia 
Gandi has taken all measures to see to the fact that  the 
Gandhi family image is not tarnished. Currently president 
of Indian National Congress Party she was credited for 

routing the BJP in the 2004 assem-
bly elections. She was voted as the 
sixth most powerful woman in the 
world by Forbes magazine in the 
year 2010 and is also present in 
the top 100 most Influential people 
in the world. 
 
10) Sunil Bharti Mittal 

 
Power Moment: On 8, June 2010, Bharti Airtel com-
pleted a deal to Zain Telecom's businesses in 15 Afri-
can countries for $10.7 billion 
 
The Indian Telecom Mogul who owns India„s Largest GSM 
based service provider. Son of Sat Paul Mittal who had 
been the Member of Parliament (M.P) from Ludhiana. He 
had tried his hands at various enterprises before entering 
into the Telecom Sector.  In 1992, he successfully bid for 
one of the four mobile phone network 
licences auctioned in India. Mr. Sunil 
has been awarded the Padma 
Bhushan, one of India‟s highest civilian 
awards. He shot into the lime light when 
he tried to buy the South African Tele-
com Giants MTN. But was unsuccessful 
in this venture. Airtel is the market 
leader in India with about 31.18% mar-
ket share of 481 million GSM mobile 
connections as of August 2010. Mr. 
Sunil is also on the Indian Prime Minister‟s Council on 
Trade & Industry and the Telecom board of International 
Telecommunication Union (ITU), a leading UN Agency. 
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11) E. Sreedharan 

 

Power Moment: Introduced 

Metro Trains in Delhi 

 

Dubbed as the “Metro man” by 

the Indian man he  is currently 

the Managing director of the 

Delhi Metro. He was the man 

who had restored the Pamban 

Bridge in just 46 days and is 

also the same person who the Government had forced to 

come out of retirement and complete the Prestigious Kon-

kan Railway Project.  

 

12) APJ Abdul Kalam 

 

Power Moment: First India Bachelor President 

 

A Scientist, a philosopher and 

the brain behind the Indian mis-

sile program he has left his in-

fluence in all Indian scientific 

ventures. Currently serving as 

the Chancellor at the Indian 

Institute of Space Science and 

Technology, he has the distinc-

tion of being the First Indian Bachelor president. He is also 

the First Asian who was awarded the Hoover Medal. 

 

13) Lakshmi Mittal 

 

Power Moment: World‟s 4
th

 Wealthiest Man in 2008  

 

The Steel tycoon from India, he is the fifth richest person in 

the world and richest in 

Europe with a personal 

wealth of US $ 28.7 billion or 

£19.3 billion. He was brought 

up in Sadulpur village, in the 

Churu district of Rajasthan, 

India. Lakshmi Nivas Mittal 

was born into a Marwari 

business family of Rajasthan 

- his father, Mohan Lal Mittal, ran a steel business, Nippon 

Denro Ispat. He presently lives in Kensington, London. His 

residence at 18-19 Kensington Palace Gardens which was 

purchased from Formula One boss Bernie Ecclestone in 

2004 for £57 million (US$128 million), making it the world's 

most expensive house at the time. He serves as a non-

executive director of Goldman Sachs, EADS and ICICI 

Bank and is presently the vice chairman of the World Steel 

Association. 

14) Indra Krishnamurthy Nooyi 

Power Moment: Chairwoman 

and CEO of Pepsi Co since 

2006 

 

She has single headedly 

changed the face of Pepsi glob-

ally. This IIM Calcutta graduate 

has really diversified PepsiCo. 

She successfully bought out 

Gatorade in 1997 and has 

merged Quaker Oats to the soft Drinks manufacturers Cor-

porate. She has also earned the distinction of being the 

highest paid Indian and has been consistently named in 

the Most Influential Women list for the latter part of this 

decade. 

 

15) Azim Hashim Premji 

Power Moment: In the largest act of philanthropy by 

an Indian, Wipro chairman Azim Premji will give about 

Rs. 8,846 crore ($2 billion) to improve school educa-

tion in India. 

 

Currently Ranked as the third 

richest Indian with a personal 

wealth of US$17 billion in 

2010, he had brought in the 

field of Outsourcing into In-

dia. In 2005, the government 

of India honored him with the 

title of Padma Vibhushan for 

his outstanding work in trade 

and commerce. He is also considered to lead a very mod-

est life like unlike many others in his field. He diversified 

his family business and has been able to transform the 

Western India Products into what WIPRO is today. 

 

16) Ratan Tata 

Power Moment: Delivered the World‟s Cheapest Peo-

ple‟s Car TATA Nano 

 

Considered as India s most enig-

matic personality, he has kept 

TATA‟s Sense of business ethics 

Intact like all his predecessors. He 

has Changed the Face of TATA 

groups globally and had achieved 

the marvel of the automobile Indus-

try with his TATA Nano. His Tag-

line during the launch of the Nano 

had captivated the Indian masses” 

A promise is a promise”. 
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 17) Prannoy Roy 

 

Power Moment: Was ad-

judged the television person-

ality of the millennium by one 

of the leading national dailies 

of India, the Indian Express 

 

An Archimedes of modern 

times who has certainly 

changed our conception on 

how news is today. A charted 

accountant by profession and 

the brother in law of the com-

munist leader Brinda Karat he 

has certainly made his pres-

ence felt in the political circle. He can be dubbed as the 

Indian Media house Baron. He also brought in the pre poll 

debates and has certainly spiced up the pre election sce-

nario in Televisions. 

 18)Ustad Bismillah Khan 

    

The Indian Shehnai maestro whose 

80th birthday was celebrated by the 

world Music Institute a decade ago 

is the most prestigious acknowledg-

ment given to any musician in the 

world. He received the 21 gun sa-

lute when he passed away on 21 

august 2006. He had the rare oppor-

tunity of performing at the red fort on 

the eve of our Independence. 

  

 19) Amartya Sen 

Amartya Kumar Sen, son of Amita 

Sen and Ashutosh Sen, was born 

on 3rd November 1933 at Shantini-

ketan, West Bengal. He received 

his initial education at Shantini-

ketan and then Presidency Col-

lege, Calcutta.                                          

                                                                 Economist 

Sen is the sixth Indian to get the Nobel and the first Asian 

winner of the Economics Prize. Some of the honors to his 

credit are 'Indira Gandhi Gold Medal Award' of the Asiatic 

Society (1994), 'Nobel prize for Economics' (1998) for his 

work on ' The poorest people in Society', 'Eisenhower 

Medal' from USA (2000), 'Honorary Companion of Honor' 

from UK (2000). He also received 'Bharat Ratna', the high-

est civilian award in India. He has been honored with Hon-

orary D.Litt degrees and fellowships of a large number of 

Indian and Foreign Universities and Institutes of repute. 

This Indian genius has spent a lifetime fighting pov-

erty with analysis. 

 

 20) Sachin Ramesh Tendulkar 

 

Power Moment: His mere presence in a match is a mo-

ment powerful enough 

 

Sachin Ramesh Tendulkar is an Indian cricketer widely 

regarded as one of the greatest batsmen in the history of 

cricket. He is the leading run-scorer and century maker in 

Test and One Day International 

cricket.
 
In 2002, just 12 years into 

his career, Wisden ranked him 

the second greatest Test bats-

man of all time, behind Donald 

Bradman, and the second great-

est one-day-international (ODI) 

batsman of all time, behind Viv 

Richards. Tendulkar was the only 

player of the current generation 

to be included in Bradman's 

Eleven.
 
He is sometimes referred 

to as Little Master or Master 

Blaster. Tendulkar is taken as an 

inspiration not only by cricketers but also by different inter-

national sports persons. 

 

 21) YOU 

 

 

 

 

 

 

 

 

 

 

   

 

 

 

Power Moment: Born an Indian 

 
India is shedding the shackles of the past and moving to 

gain a strong foothold in the global economy today. History 

would remember this time as one when India embraced 

success and recognition worldwide. India‟s triumphs span 

across geographical borders. 

 

India is experiencing an exponential growth not only 

due to its ever-increasing number of working-

population but also due its exploding potential as a 

market. Everybody is looking for a piece of cake for 

themselves in Brand India. The good news is, there is 

a share for everyone. 
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INTRODUCTION 

India has some of the fastest growing metros in the 

world, as well as a large semi- urban and rural popula-
tion. This makes India a preferred destination for leading 
retail giants from across the globe. The organized retail 
industry in India is undergoing an extraordinary growth 
trajectory, supported by the strong economic growth of 
8.80% recorded in the year 2010. The impact is also evi-
dent as showcased in many Tier II and Tier III cities 
which are on their journey to scale heights, with huge 
leaps alongside the retail industry which too has esca-
lated to greater heights. India has an interesting mix of 
maturing metros, metros on 
the growth lane and metros 
in the making, providing am-
ple space to retailers, who 
want to test the waters of an 
ocean that the Indian retail 
industry has become.  
 

A study of the 
growth prospects from the 
futuristic perspective would 
reveal a large difference in 
customer behavior, buying patterns, life style and post pur-
chase dissonance between the higher end urban popula-
tion and the population in II Tier and III Tier cities. How-
ever, since this population constitutes to about three fourth 
of the Indian population they cannot be sidelined.  

 

Home to 720 million consumers across 627,000 

small towns, the II Tier and III Tier cities offer a huge con-

sumer base and potential for companies to take advan-

tage. If a proper niche is identified to serve this customer 

base, there is scope for deriving a lot of value out of it. 

Therefore, different segmenting, targeting and marketing 

strategies should be used for appropriate positioning of the 

brand to create an impact in the minds of customers.  

Comparative study 

The comparative study of multi-brand stores in metros 

and other II and III Tier cities     can be conducted based 

on the following parameters. 

Purchasing power (Disposable income) 

Customer attitude and buying behavior 

Customer expectations and needs 

Post purchase Dissonance 

Competition 

Developmental cost or cost of procurement 

Access to Information Technology 

There are however, several other variables that inflate or 

deflate the situation such as Demographic variables 

which include occupation, educational qualification, relig-

ion, family size, family life cycle and Income, Psycho-

graphic variables such as social class, lifestyle  and per-

sonality and Behavioral variables which include occupa-

tion, user status, usage rate, benefits of the products, 

brand loyalty, attitude towards the product assortment etc. 

The benefits of segmentation based on the variables men-

tioned above are compressed in the diagram below: 

Through the discussion below, I have tried to do a com-
parative analysis based on the same. 
 
PURCHASING POWER OR DISPOSABLE INCOME: 

Though there is an optimistic view, ability of the 

masses residing in these towns to shell out the extra 

penny is still a matter of concern. Unlike in metro cities 

potential consumers in II and III tier cities do not have that 

extra income to spare on convenience or shopping experi-

ence. Most of the people in these small towns are low-end 

earners and have become accustomed  to  going to a par-

ticular shop for a particular commodity over the years.  

CUSTOMER EXPECTATION AND NEEDS: 
As mentioned above people in III tier and some of the II 

tier cities do not expect the same shopping destination to 

provide vegetables, fruits as well accessories and clothes. 

In short they do not expect their grocer down the lane to 

be a one stop destination for all commodities.  The con-

sumers in metro cities are used to this life style. They pre-

fer a one stop destination that would fulfil all their needs 

starting from food items to shoes to apparels and therefore 

expect a larger assortment. In addition consumers in high 

end cities also expect quality service, products and assis-

tance delivered through their shopping location. In short 

the ambiance and quality of assortment of products makes 

them to choose their destination from the available alterna-

tives. Whereas people in small towns do not expect their 

shopping destination to be a multi-storied beautiful building   

being situated in the city centre or far away location. They 

would rather prefer a nearby Kirana store or a super mar-

ket that would avail them the necessary. 

 

 

A RETAIL DECISION : COMPARISON OF MULTI BRAND STORES IN METRO CITIES AND 

OTHER TIER CITIES 

-By Arathi Pradeep, GDGWI  
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CUSTOMER ATTITUDE AND BUYING BEHAVIOR 
In metro cities the potential customer base would 

not  prefer  to buy from an unplanned business district 

as commonly seen in II tier and III tier cities. The buying 

behavior is accustomed to a retail hub or a central busi-

ness district which is relative to the size of the city. More-

over consumers in bigger cities are more brand conscious 

and over a time exhibit loyalty towards a particular brand. 

They do not find it convenient to switch over to other 

brands and therefore if the multi-brand outlet fails to pro-

vide the brands in demands it loses its potential customers 

to its competitors. 

Whereas in other tier cities the brand awareness less and 

therefore to position a brand,   aggressive marketing would 

be required. People switch to readily available brands and 

don‟t attach sentiments to a particular brand very easily. 

They would rather weigh the brands in question and ana-

lyze the offerings of the same product by attaching the 

benefits derived out of each or in terms of value for money. 

POST PURCHASE DISSONANCE 
In a metropolitan city the repurchase of a particular prod-

uct is based on post purchase satisfaction level and analy-

sis of a particular commodity or the shopping experience. 

The customer attaches a value to the product or the multi-

brand store after his/her  first use that would decide on the 

re-use or repurchase of a particular brand from an outlet. 

Whereas in the case of two-tier cities once a purchase is 

made the consumer decision making process ends. The 

consumer does not go for an in depth analysis of the shop-

ping experience or comparative product quality for that 

matter. 

Therefore multi-brand stores don‟t actually reap the advan-

tages of having a large shopping space or environment 

and higher quality of brands in their shelf space. 

DEVELOPMENTAL COST 
Though the investment cost in real estate and in-

frastructural development is comparatively lesser in II and 
III tier cities than in metros, the time gap for regaining the 
initial investment in metro cities ends up being relatively 
lesser because of the higher number of footfalls per day.   

Although the level of education in small towns has 

been on the rise over the years, there is still a struggle in 

identifying skilled labor for service delivery and manage-

ment of the products, as employees recruited from other 

metropolitan cities are also reluctant to settle down or work 

in a town. 

ACCESS TO INFORMATION TECHNOLOGY 
A better network and access to information tech-

nology as in metro cities, makes publicizing and promotion 

for a multi-brand store an easier task. 

Availability of multiple channels of com-

munication of information facilitates solici-

tation of feedback from customers and 

fulfils their existent needs and expecta-

tions.  Whereas in a II and III tier cities it 

is more constrained to gain access to the 

larger consumer base. As a major part of 

the population are  not tech savvy or ar-

dent internet users. So IT cannot be used 

as the foremost channel for promotional 

activities though it is one of the cheapest 

modes.  

COMPETITION 
A business location decision in a III tier 

city is very different from a metropolitan city and requires a 

completely different marketing model for creating a brand 

image. Though most of the retail stores try to provide a 

greater assortment of products through everyday low pric-

ing strategy (such as Big bazaar), which they strive to 

achieve through backward integration and co- branding. 

They find it very difficult to manage the same number of 

footfalls per day as a mom & pop store or a kirana store in 

the neighborhood in a II tier or III tier city. This is because 

these stores enjoy a higher profit margin through low in-

vestment cost.  Larger retail stores lay more emphasis on 

the ambiance, the total quality of service provided and 

shopping convenience of the consumer.  

Whereas in the case of a metro city people look for a one 
stop shop which would satisfy all their needs and shopping 
requirements. Due to this multi-brand retail stores here 
have captured a major share in the market and have made 
their mark. The only competition they face is from similar 
of retail stores situated in the nearby region. The chances 
for this are also less because every multi-brand retail out-
let tries to position itself differently from its competitors. 

 
CONCLUSION 
The comparative study of multi-brand stores in metro cities 

in relation to other tier cities reveals considerable differ-

ences in the attributes that contribute to their segmenting, 

targeting and positioning. However, similar to metro cities 

there exist an unleashed potential in Tier II and Tier III cit-

ies that still remains, waiting to be tapped. However in or-

der to succeed in their efforts their marketing and commu-

nication strategies would have to be tailored to suit the 

majority of the population in these cities.  An exact ex-

trapolation of the existing business model may not really 

succeed. 
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The figure above depicts that higher the self-esteem, the 
nearer you are to your goal and thus, justifying the suc-
cesses of the aforementioned. 
There is a deep relationship between respect for self and 

respect for others. There are four aspects for it. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Aspect 1: High respect for self, low respect for others 
People under this category are aggressive. They are ego-
tist (do not confuse with egoist). They are boastful of them-
selves. They think that no one is better than they are and 
in the process, they do not bother to care for small things. 
Trust me, they can never be trusted on big things. 
 
Aspect 2: Low respect for self, low respect for others 
People under this category are abdicating. They dethrone 

themselves with the power they can enjoy. They believe 

that the world is not a place to live in. They waste all their 

life cribbing about every little thing. They neither are happy 

with others nor with themselves. Lack of motivation, mainly 

intrinsic, is what they are suffering from. 

Aspect 3: Low respect for self, high respect for others 
People under this category are submissive. They lack in 
confidence. They get fascinated with the simplest of the 
works of others. They think that they are good for nothing 
and keep searching an ideal in every person they came 
across. One of the adjective that defines them is „Gullible‟. 
 
Aspect 4: High respect for self, high respect for others 
People under this category are assertive. They achieve 
everything in life. Success touches their feet in whatever 
they do, wherever they go. Unarguably, they are blessed 
with the „Midas Touch‟ not because they are born lucky but 
because they got the basics right. They love themselves 
and love others. They do not have a fear of failure; rather 
they are willing to accept their failures. They are not 
ashamed of admitting their mistakes in public. They do not 
care what people say. They never discuss people but 
ideas and that is the key to success.  
 
The ball is now in your court and you are the best judge. 

Decide for yourself which category you fall under and in 

which category you wish to lie in. Zig Ziglar famously said, 

“Put all excuses aside and remember this: YOU are capa-

ble.” 

 

Every individual have a self-image and self-ideal. Self-

image is what a person perceives of himself as in pre-
sent and self-ideal is what a person wants himself to 
become. 
 
I would like to explain this by taking an example of an 

ordinary human being who has certain desires. Now, I 

would point out what he is now and what he wants from 

life. 

 
Self-Image 

Working in SBI Life 
Owns Maruti 800 
Receives salary Rs.6 lac per annum 
Lives in a Flat in New Delhi 
Uses Nokia N72 
Wears a Titan Watch 
 

Self-Ideal 
Working in World Bank 
Owns Porsche Carrera GT 
Receives salary Rs.1 Cr. per annum 
Owns a Row house 
Uses Vertu 
Owns Louis Vuitton  
and the list goes on… 

 
The following figure depicts the relationship between 

self-image, self-ideal, and self-esteem. 

 
 
 
 
 
 
 
 
 
 
 
Unarguably, everybody will have a self-image and a self
-ideal. The question is how a person can close that gap 
between them. How does an individual achieve success 
while others fail to? What is different in Ambani, Gates, 
Obama, Tata and the likes of them? They were also 
common people. They also had a goal in life and most 
importantly, they had a self-ideal too. What made them 
achieve the enormous amount of success? It was no 
magic. Neither did an unearthly power bestow luck upon 
them. The only underlying common denominator they 
had was their “HIGH SELF ESTEEM”.  

Self Esteem: Reflecting True Identity 
-By Pranav Chawla, PGDM, IMT-Nagpur 

14 

http://www.google.co.in/url?sa=t&source=web&cd=4&ved=0CCcQFjAD&url=http%3A%2F%2Fwww.iloveindia.com%2Fcars%2Fporsche%2Fporsche-carrera-gt.html&ei=N1V-TNDyKIjQsAOGs8S_Cw&usg=AFQjCNFDQhvEk1i15ZA0cqVl5TXlZntrag&sig2=Z4UG8gEp3Hjiety9qQo7UA


 

 
 
 

 

WHAT ARE WE UPTO... 
 

News and Events at the GD Goenka World Institute 
 
 
 
3

rd
 Nov‟10: CSR Society started effectively with “Healing Programme with Senior citizens”. They visited the 

Old Age Home located near the Chattarpur Temple at Andheria Mod.  The volunteers from under graduation 

courses & post graduation courses served refreshments and presented Diwali gifts to the residents. Students and 

the residents spent a significant time with each other getting to know one another. 

 

12
th

 Nov‟10:CEO Club enthusiastically organized its first guest lecture of Dr. Arun Kumar, Reader & Entrepreneur, 

University of Allahabad. His unique combination of significant contribution in academics & rich experience in the 

corporate world enriched our young managers & future CEOs immensely. 

 

20
th

 Nov‟10:  Our Sports club accepted its first loss in an Inter-college cricket Match with KIIT, Gurgaon with great 

sportsmanship and humility. We lost the match by 5 wickets.  

 

CSR Society continued with its enthusiasm of giving back to the society in its smallest possible way. Members not 

only took class IVth half yearly examination but also started with 2
nd

 semester teaching of class V. By giving out a 

new utility School bag to every child of Village School, we not only made judicious use of the funds raised but also 

became successful in conveying the clear message to say “no to polythene “to the school children & their parents. 

 

24
th

 Nov‟10:  A delegation of 32 students went to IIM-A for Insight 2010 on October 2nd 2010, where they got case 

study of Nielsen company for competition .Two students Amit  Goyal and Rahul Kaushik both PGDBM-1 won that 

competition with 1st prize and got the invitation from Nielsen for NEILSEN CONSUMER 360 conference in Hotel 

Hyatt Residency, Delhi on 24 November 2010. In this conference they  had interactive session with top CEO's of 

different MNC's .They also received the 1st prize certificate of case study which they won in IIM-A by Nandan 

Nilekani (Chairman of the Unique Identification Authority of India) and Mr.Prashant Singh (President Nielsen India). 

 

24
th

 Nov‟10: On 24
th
 November, 2010 the CEO Club went a step ahead with their efforts to align better with the 

external corporate world and hosted a guest lecture by Mr.Praveen Trivedi, Director SEBI-North region. Mr.Trivedi 

outlined the role of SEBI as a quasi-governmental regulator of the securities market and showcased the goals and 

objectives of the organization.  This was followed by a multimedia presentation by Ms. Katariya which provided a 

keen insight and good view of the current conditions in the financial securities market. 

 

26
th

 Nov‟10: Intra-College Lawn Tennis Competition for GDGWI Students was held at GDGWI Tennis Courts. After 

a rigorous competition between 14 participants, the final breath taking match was held between Puneet Singal and 

Yassir. The nail biting match was finally won by Yassir 6-5, 8-6.  

 

27
th

 Nov‟10:CSR society: Khaika village teaching program continued with more vigor and planning. Along with 

teaching, member students collected data from Khaika students to design and facilitate the ID card to one and all. 

This effort was appreciated immensely by their uneducated parents. Members will afford the expenses involved in it 

by generating its own fund for the New Year. 

 

30
th

 Nov‟10 &1
st

 Dec‟10: Sports club successfully organized 1
st
 Athletic Meet at GDGWI campus. Students from all 

batches participated in it enthusiastically. 
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Industry Speak 



 

November 28 – WikiLeaks released a collection of more 

than 250,000 American diplomatic cables, including 

100,000 marked "secret" or "confidential". 

Roger Federer claimed his 5
th
 year-end championship title 

defeating Rafael Nadal in the Barclays ATP World Tour 

Finals (6-3, 3-6, 6-1).  

 

November 29 – The European Union agreed to an €85 

billion rescue deal for Ireland from the European Financial 

Stability Facility, the International Monetary Fund and bilat-

e r a l  l o a n s  f r o m  t h e  U n i t e d  K i n g -

dom, Denmark and Sweden.  

 

November 29 – December 10 – The 2010 United Nations 

Climate Change Conference was held in Cancún, Mexico. 

Also referred to as the 16th Conference of the Parties of 

the United Nations Framework Convention on Climate 

Change (COP 16), it served too as the 6th meeting of the 

Parties to the Kyoto Protocol (CMP 6). 

 

December 2 - Russia won the right to host the 2018 FIFA 

World Cup. Qatar won the right to host the 2022 FIFA 

World Cup. 

 

D e c e m b e r  5  -  2 0 - y e a r - o l d  N i c o l e 

Faria from Bangalore, Miss India, won the Miss Earth 

2010 crown in Vinpearl Land, Nha Trang, Vietnam.  

Serbia won the 2010 Davis Cup, beating France, af-

ter Viktor Troicki beats Michaël Llodra in the decisive 

match, the first time Serbia has won the cup. 

 

December 10 - Association football team FC Barce-

lona ended its 111-year history of refusing commercial 

shirt sponsorship as it signs a record £125 million deal with 

the Qatar Foundation. 

 

December 11 - Kia Motors in its final lap for entry into In-

dia. States like Tamil Nadu and Gujarat in consideration 

for setting up its factory 

Noble Peace Prize laureate, Chinese dissident Liu Xiaobo 

could not receive the prize as he has been jailed since 

Dec‟09. Only 2
nd

 time in over 100 years that neither the 

laureate nor a representative could accept the award. Ger-

man pacifist Carl von Ossietzky, who was in a Nazi con-

centration camp, could not attend the ceremony in  1936. 
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When    Why    Were    What    Who     
                                         ?           ?           ?             ?           ?     

World Around 

 
November 11–12 – The G-20 summit is held 

in Seoul, South Korea. Korea becomes the first non-

G8 nation to host a G-20 leaders summit.  

 

November 13 – Burmese opposition politician Aung 

San Suu Kyi is released from her house arrest.  

 

November 14 - Germany's Sebastian Vettel of Red Bull 

Racing won Formula One's Drivers Championship, be-

coming the youngest champion at the age of 23. 

 

November 15 -  A. Raja res igns as 

the Indian Telecommunications Minister over claims that 

licenses had been improperly given to mobile 

phone companies. 

 

November 16 - The death toll from the 2010 Haiti chol-

era outbreak passed 1,000. 

 

November 17 – Researchers at CERN trapped 

38 antihydrogen atoms for a sixth of a second, marking 

the first time in history that humans have 

trapped antimatter.  

 

November 19 - Mahinda Rajapakse was sworn in for a 

second term as President of Sri Lanka in Colombo.  

 

November 20 – Participants of the 2010 NATO Lisbon 

summit issued the Lisbon Summit Declaration. 

 

November 21 – Eurozone countries agreed to a rescue 

package for the Republic of Ireland from the European 

Financial Stability Facility in response to the country's 

financial crisis.  

 

November 22 – A stampede during Bon Om 

Thook (Khmer Water Festival) celebrations in Phnom 

Penh, Cambodia, killed 347.  

 

November 23 – North Korea shells Yeonpyeong Island, 

prompting a military response by South Korea. The inci-

dent caused an escalation of tension on the Korean 

Peninsula and prompted widespread international con-

demnation. The United Nations declared it to be one of 

the most serious incidents since the end of the Korean 

War.  
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ARTICLES INVITED 
 
As a budding marketer, entrepreneur, manager it's time to have our presence felt on the world wide web. 
Nowadays using Social Media, it has become so easy to spread and market you and your business. 
Therefore, we are pleased to present our next theme (cover story) for the 3rd Issue of GDGWI's Newslet-
ter Bizbook as "Social Media".  
 
The best way to define social media is to break it down. Media is an instrument of communication, like a 
newspaper or a radio, so social media would be a social instrument of communication. 
 
In Web 2.0 terms, this would be a website that doesn't just give you information, but interacts with you 
while giving you that information. This interaction can be as simple as asking for your comments or letting 
you vote on an article, or it can be as complex as Flixter recommending movies to you based on the rat-
ings of other people with similar interests. 
 

We are inviting articles from students of all B-Schools/ Organization/ Colleges in India. The articles can be 

related to regular section of Bizbook which include:- 

 
1. AD Talk: These days, on one hand advertisement agencies are coming up with smart and innovative 
advertising as well as integrated marketing campaigns. Then on the other hand, there is also an issue of 
ethical advertising. This section discusses such ads and marketing campaigns. Send in your entries in not 
more than 1300 words giving your analysis on such advertisements and campaigns. 
 

2. AD of the Month: Print Ads come and go. But there are some which leave a mark for a long time. Here 

is an opportunity for future ad makers to bring out their ideas and to show what their creativity is all about. 

The theme for next issue is "Social Networking Sites". Please refer page # ### for details.  

3. Perspective: Article related to latest happenings in Business World let it be marketing, finance, interna-

tional business, merger and acquisitions, buying of sports teams etc. Send in your entries in not more than 

1300 words.   

4. Vaad-Vivaad:  
 

"Are social networking sites responsible for increase in social and psychological problems among the 
youth?" 

 Take a stand i.e. „for the motion‟ or „against‟ and send your vaad-vivaad in not more than 300 words for 

any of the stands. 

5. Just Like That: Bizbooking is not just about serious business articles. For people with free-flow think-

ing, articles on any random topic that appeals to YOU are also invited. (Word Limit not more than 600 

words) 

Articles are also invited related to our next issue‟s cover story „Social Media‟. (Word Limit of 1300 
words)  
 
Other than these articles, any articles related to business are also welcome. 
 
For all of the above mentioned Regular Sections, the prize money is Rs. 500/- plus letter of appreciation 
for the best entries in each categories. The runner-up entries in each category will also be given a letter of 
appreciation. Along with this, best entry amongst all the articles gets an additional prize money of Rs. 
1000/-.  Apart from this, all articles featuring in our newsletter will also get a letter of appreciation. 
 
Last date for receiving all entries is 4th January ‟11 (before 23:59).  
 
The format of the entry should be .doc/.docx and .jpg for „AD of the Month‟.  
The entries are to be mailed at newsletter@gdgoenka.ac.in with the Subject: <ArticleName>_<Author 
Name(s)>_<College Name/ Organization Name>. 
 
We eagerly look forward for your suggestions, queries and feedbacks. 

To subscribe to our monthly newsletter, kindly mail us <subscribe>_<name>_<college/ organization 

name> as the subject at newsletter@gdgoenka.ac.in 
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Announcements 



 

 
 
India is among the 40 most improved economies easing biz regulations 
 

The international finance corporation (a wing of the world bank) said that India is among the 40 most improved econo-

mies since 2005 which has made significant changes in improving business regulations at a steady pace. 

“Since 2005, India has implemented several business regulations reforms in seven areas covered by doing business, 

creating more opportunities for local firms”, the IFC said. 

        
In its report 'Technology makes compliance easier, less costly, and more transparent', the IFC said many of these re-

forms focused on technology--implementing electronic business registration, electronic filing for taxes, an electronic col-

lateral registry, and online submission of customs forms and payments.  

 
 


